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	Role Title
	Global Website Manager 

	  Salary Range 
	£50k - £75k

	
Function & Dept.
	Central Marketing

	Career Growth Level
	Level 5 (E): Middle Management 

	
CGP Descriptor
	  Has in-depth knowledge in own discipline and basic knowledge

	Team
	
Marketing

	Reports to
	
Head of Digital Marketing

	Role Purpose
	We are looking for a skilled and proactive Website Manager to join our team. 

In this role, you will take full ownership of all global websites under the SCC brand, including the evolution of future websites, e.g. an e-commerce platform. 

As a result of expanding web real estate, this newly created position presents an exciting opportunity to enhance our digital presence and contribute to our online success. Also to amplify the SCC brand through the website.

We seek a forward-thinking professional who will drive innovation and maximise our digital potential.


	




	Key Responsibilities

	1. Take full ownership of all SCC websites under the SCC brand, ensuring they are visually appealing, functional and user-friendly.

2. Roll out local updates to non UK websites based on UK design and testing outcomes, with local content where needed

3. Head up creating, managing and maintaining an e-commerce store, ensuring smooth transactions, secure payment processing and an exceptional customer experience.

4. Collaborate with a web development team based in Vietnam and third party agencies on a day-to-day basis to oversee website management, reporting and development. This includes management of issue and development requests, and ensuring timely completion of tasks.

5. Ensuring User Experience is constantly managed, evaluated and optimised, recognised the business’s wide range of personas and understanding each personas ideally customer journey. 

6. Understanding the requirements from across the business and the impact across the site architecture, including accessibility needs, partner requirements and portal integrations.

7. Utilise Google Analytics, Google Tag Manager and other platforms as required to analyse performance, identify areas for improvement. Implement and manage effective channels e.g. PPC, to increase site traffic and performance.

8. Manage and develop SEO activity across the site, including project managing internal teams to develop SEO across both product and content to improve searchability.

9. Research, design, implement a mechanism to get further information and support the customers with their future buying habits.

10. Ensuring the website continues to be customer centric, allowing customers to self-serve with a vision of providing a destination for thought leadership and quality research. 

11. Maintain website security measures in line with compliance requirements, working with internal teams and the third-party agency to ensure we have a 360 view of web security, updates, backups and addressing vulnerabilities as needed.

12. Work with internal IS and IT teams on any development and integration requirements for the websites, ensuring seamless deployment.

13. Defining the budget needs for the development of website projects, ensuring efficient allocation of resource and support from all parties and tools.

14. Work closely with the marketing and design teams to implement website updates, promotions, partner opportunities and new content.

15. Manage the development of SCC’s brand on the website and ensure the SCC voice remains consistent across all global sites

16. Stay up to date with industry trends, best practices and emerging technologies to continually enhance the website performance and user experience.

	

	Person Specification

	1. Proven experience in website management, preferably in an e-commerce environment.

2. Proficiency in the set up and managing website related platforms and integrations, including but not limited Google Analytics, Google Tag Manager, Wordpress, Dotdigital, Microsoft Dynamics etc. 

3. Strong communication and project managing skills, working with third parties and internal departments.. 

4. Highly proficient user of CMS tools such as Wordpress.

5. Experience in developing new and innovative website tools, ability to be creative and forward thinking and utilising AI.

6. Experience in UX research, design, development and continuous evaluation. 







	Key Competencies
	
	Level

	1.
	Global Governance (Brand consistency & localisation)
	3

	2
	Technical Management (Dev teams, Security & E-commerce )
	3

	3.
	User Experience (UX) (Personas & Site Architecture) 
	3

	4.
	Data & Growth (SEO, PPC & Analytics) 
	3

	5.
	Business Leadership (Budget & Stakeholder Alignment) 
	3





	Value Behaviours
	
	Level

	1.
	Responsibility
	5

	2.
	Passion
	5

	3.
	Customer First
	5

	4.
	Agility
	5

	5.
	Family
	5
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